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New bed New centralised bathroom New window above the kitchenette Wider front doorRemovable headrestsFive seats + isofix
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EVERY
CENTIMETRE 
COUNTS
The new Matrix continues to 
epitomise Adria’s long-standing 
mission to take a new approach 
and offer its enthusiastic clients 
as much as possible in a limited 
space while providing a safe, 
simple and pleasant living 
experience. The  2014 generation 
of Matrix comes even closer to 
offering the best in the world 
of low-profile motorhomes and 
models with over-cab bedrooms.

MULTIJET 
ENGINES

14
LAYOUTS

4
New bathroom

New kitchenette

See page 15

See page 14
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The front pull-down and movable bed with 
an original Adria design is really 
the essence of every Matrix.

The free-standing island bathroom is a 
special feature of the new generation. Its 
transparent washbasin is a step away 
from the traditional approach.

Matrix, which can now carry as many 
as five passengers, boasts the special 
homologated Isofix mounts.

Just like in a personal vehicle, the 
headrests in Matrix can be adjusted by 
height or simply removed.

A small window is an engineering miracle 
as it is installed at the part of the roof 
which has the most complex structure.

No more bumping, no more turning. 
A wider front door allows a simple 
and more relaxed entering and 
exiting the vehicle.



-20 mm+60 mm

Adria’s motto has always been to follow as 
well as create trends in the industry. This 
is why, back in 2009, Adria was among 
the first to recognise the advantages and 
functionality of a new type of motorhome 
that is now called Crossover. The word 
fittingly describes a combination of the 
best that comes from the two worlds. 
From the world of functional and agile low-
profile motorhomes and from the world of 
spacious and versatile models with over-cab 
bedrooms.

In the 2015 models, the core solution 
remains the pull-down bed, which is installed 
just under the ceiling and can be lowered to 
an adequate sleeping height by pressing a 
button, creating a comfortable, almost 140 
cm wide double bed. The bed can also be 
lowered incrementally, which creates more 
luggage storage options. The operation and 
clever design of Slovenian-made mechanism 
do not require any kind of strength or 
preparations.

The large new panoramic skylight further 
underlines the sense of space and 
brightness. Of course, there is always the 
possibility of preparing one or two additional 
beds underneath the lowered element.

Furthermore, our designers and engineers 
came up with a completely updated exterior 
design. The height of the central part of 
the cab has been raised by as many as six 
centimetres, making the area more spacious, 
easier to stand in, and more functional. In 
order to achieve a more elegant exterior with 
more flowing lines and softer transitions, 
our designers teamed with our engineers 
to lower the roof above the cab by two 
centimetres. Besides making the motorhome 
look more balanced, this has the advantage 

of decreasing the frontal area and, as a 
result, also the friction, reducing the noise 
and increasing comfort. The improved 
integration of the bed under the ceiling also 
creates more standing room under the bed.

Our designers have time-coordinated the 
Matrix update with the highly anticipated 
launch of the new Fiat Ducato and Renault 
Master. Both vehicles have extreme 
success all over the world, being particularly 
appreciated in the industry thanks to the 
flexibility and adaptability of their chassis, 
amazing selection of safety and guidance 
systems as well as the modern and in 
Renault’s case also renovated engine, which 
means that driving is safer, narrow turns 
are less stressful, and miles spent on the 
highway are lighter and more comfortable.

Our team of interior designers worked hard 
to wrap up the remodelling as well, coming 
up with two new colour combinations for 
the upholstery, adding touch-activated LED 
lighting, and completely overhauling the 
kitchenette. Although measuring as little 
as than 90 centimetres, the kitchenette is 
in fact a fully furnished kitchen of a clever 
and original design, featuring a new skylight 
directly above the work space to create a 
sense of space and brightness.

With their playfulness and an eye for detail, 
our bathroom architects have shown 
innovation as well, creating no fewer than 
eight different customised and tailored 
versions of the bathroom, with or without 
the partition option. There is also the brand 
new, centrally positioned transparent 
washbasin (Axess/Plus and Supreme 
models), completing the picture of luxury and 
extravagance.

What are the key solutions of the Matrix 
models you have presented? 
The essential thing with the Matrix models is 
definitely their lift bed positioned above the 
seats. This is what distinguishes the Matrix 
models from other product groups that we 
offer.

How do you balance the vehicle’s 
appearance with the limitations you have 
to take into account? 
One has to think of the motorhome as a small 
movable house that has to offer everything with 
a very limited space in an appealing way. You 
can play this game well if you understand the 
user.

How does Adria integrate special requests 
in the design of new solutions? 
We try to understand the needs of our 
customers. Based on our own experience and 
on opinions of our end customers, dealers and 
distributors.

What do you think the future holds for the 
field of motorhome design? 
Today, a great majority of buyers are more 
than 55 years old. However, they still want 
their motorhomes to have a modern touch – 
this is definitely a direction we’ll have to take 
more seriously, providing not only a large 
selection of furnishings but of different styles 
as well.

STANE BUKOVEC

+100 mm

MARKO MEŽNAR

Why has this type of motorhome (Matrix) 
become such a success? 
The total height of the Matrix does not exceed 
3 m, which is the limit for many parking lots, 
while the vehicle still offers the same number of 
beds that are even more spacious.

The bed that folds down from under the 
roof is an amazing achievement and 
its structure partly the result of your 
development efforts. 
The Matrix’s bed is the result of development 
collaboration with its supplier. We provided our 
development requests and helped with the 
conceptual solutions, especially with fine-tuning 
of the qualitative features as well as testing.

How many parts and systems were 
actually modified and renewed in the new 
Matrix? 
The new Matrix is completely renewed as its 
layouts and exterior size have been thoroughly 
changed. We therefore had to design a brand 
new bed to which end we developed a new 
mechanism and bedframe profile. The furniture 
is entirely new as well – its layout is brand new, 
while its concept is based on the new Coral. 
There’s also a number of new features such as 
the ceiling finish with ambience lighting.

The Matrix is still available in four different lengths (from 
5.99 to 7.80 metres), three equipment categories and 
a number of layouts tailored to different users and their 
ways of spending free time – an insight that Adria’s 
architects acquired through the decades of meticulous 
analysis and by interviewing our satisfied clients.

It is an art to still be able to offer the best, even when the 
space is allotted extremely sparingly. The external size of 
the motorhome are dictated, among other things, by the 
required agility and nimbleness of the vehicle as well as 
its use in urban environments, parking requirements and 
also its weight.

We thus have to use every centimetre of available space, 
placing the elements where functionality will allow it, even 
under the roof, where we placed the hanging cabinets. 
This is why storage space, including the coat hangers, 
is found under the bed, inside the dinette double floor, 
underneath the seats and in other places. This way the 
kitchen fits perfectly in the allotted 90 centimetres, the 
bed can be lifted up to the ceiling, the toilet can become 
a chair, and the shower can be turned into storage for 
wet clothes. 

That’s right, every centimetre counts!
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EVERY 
CENTIMETRE 
COUNTS

The raised part above the cab is 
now 20 millimetres lower, which 
improves the aerodynamics and 
balances the appearance of the 
new Matrix.

The doors of the new Matrix are 
now higher by as many as ten 
centimetres.

Our designers raised the 
rear end of the roof by 60 
millimetres, making more 
standing space inside.
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HORST WERGEN

Motorhome interior designer

Mr. Wergen, how did you do it?

Let me put it this way: DESIGNquadrat and Digital Design 
Solutions are two units with different background. DQ does 
productdesign and development, and DDS does automotive 
design and 3D surface Data service. Alexander Christ, Guido 
Endert, Stefan Lehmann and me are in leading positions 
and surely bring in more than 15 years of experience and 
the largest background in caravan design and development. 
Many members of our staff are involved in that kind of projects 
for several years now. We have been sucessfully gathering 
knowledge about materials, production processes, joining 
techniques, assembling strategies and general feasibility.

In many cases, especially for the development of Coral and 
Matrix interior, the variety of services is quite high. That’s why 
we set up teams that are built by both units. The whole staff 
is built by 16 people, most of the designers, also engineers, 
all with different background and skills. This garantuees a 
wide range of services from the very first beginning of the 
development almost to production start. The Matrix team was 
built by 8 people and did research, analysis, ideation, concept, 
design, styling, color & trim, 3D modeling, visualization, 
supplier/mock-up/prototyping support and consulting. 
Responsible for Styling and Color & trim was Alexander Christ.

Could you say a few words about the Matrix interior project 
in general?

It was the second step of a interior design project and one of 
the biggest projects we recently did for Adria. It started out with 
the request for a brand new interior line for Coral and Matrix, 
two big sellers and key products, and went together with a new 
exterior that we created as well. The interior project began with 
market research and product analysis. The variety of models, 
floorplans and components was very high. The first attempt 
was then to create a functional concept with high flexibility, that 
allowed to realize the full variety with much less furniture parts 
and components.  Therefore it was neccessary to integrate 
key suppliers into the concept stage. This innovative concept 
should be helpful for functional improvements as for example 
more free space and an easier access to the different areas.

When the concept was done, we began to create a new interior 
style, followed by the Intergration of front cap interior, Color & 
trim, Visualizations, 3D data transfer, prototyping, meetings, 
work on details for solving problems/and optimization of 
solutions.

How do you approach the design of a motorhome? 

We begin with the consumer research and the product analysis. 
Preferably, we take it as one integrated project including 
exterior and interior design to make it a unique product, 
perfectly tailored for the identified consumer group. We like to 
be in touch with all important suppliers for exterior and interior 
compnents and parts – to find the best possible solutions or at 
least compromizes. We want to be involved as soon as possible 
to identify important and less important restrictions and sort out 
all the meaningless musts.

Before we begin with design, we prefer to do ideation and 
concept in order to search for,  explore and evaluate innovation 
potentials. This way we created some important products like 
e.g. the first semi integrated motorhome with a glass roof in 
front.

How is designing a motorhome different from other interior 
spaces? 

First, there are space and size constraints. Free space 
without function is a luxury - or even a mistake, because the 
motorhome could be smaller then. And then we must carefully 
balance a lot of self-excluding aspects, such as Inside and 
outside, Driving and living, and Community and privacy – all to 
be balanced in a place with the size of a student’s appartment.

People imagine a motorhome as a really tiny appartment: 
are they right? 

Principally, yes, but motorhomes are different in size and 
approach. There are 8m motorhomes for two people on one 
side and 6m motorhomes for six on the other. When we are 
talking about the motorhomes that people usually can afford, 
then absolutely yes. Only imagine, that the passages inside can 
only be used by one person at a time.

What are the most important directions that a designer 
must - or should - have in mind when designing a 
motorhome interior?  

There are key questions one must ask - and answer. Who is the 
customer group we want to receive with our message? Who 
are these people, their habits, their needs, their lifestyle, their 
attitude to life’s persisting questions? What will be the needs 
of motorhome users in the next 5 years or more? How do 
social streams change in the future? Which social groups have 
potential to get into caravaning, and how do we get them? All of 
these questions and answers to them must be taken into careful 
consideration.

On a more general level - how do you do design? How do 
you work? What are your inspirations, where do you get 
ideas? 

We have a consistent design process, that we use for mostly all 
projects – no matter if it is automotive design, interior design, 
design for industrial safety, or anything. We fit the process to 
the projects and clients needs, but we never turn it upside 
down.

We get direct inspirations from similar interiors, such as 
living spaces, houses, transportation (car/ship/aircraft), and 
inspiration from lifestyle products as well. 

When the result of the client and market research gives a 
clear image of the typical consumer, his social orientation, his 
preferences and habits, we can transform typical features of his 
lifestyle products. 

An example: the identified consumer is an active person with 
a strong preference to spend time in nature and make outdoor 

TRAVELLING 
SPACES
If you feel at home in your Matrix, 
Horst Wergen one of the key men 
responsible for that. An experienced 
interior designer of motorhomes, 
based in the respected german 
DesignQuadrat studio, he is going 
to tell you every how and why 
about him designing spaces that 
can travel. From cooperation 
with engineers at Adria to solving 
problem as how to put the whole 
kitchen into 60 cm space, Horst 
Wergen reveals what drives him and 
what it takes for you to drive, stay, 
sleep and enjoy your appartment on 
four wheels.
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experiences, we would have a focussing look on outdoor 
products like clothes, shoes  and outdoor equipment products. 
It definately has it’s own style and the transfomation of this – to 
an interior - is a stylists work.

There is a fine balance between cool design ideas and 
practicality. How do you tackle that? How is it to work 
within well-defined constraints in terms of space and 
weight (like fitting the toy into a kinder egg) - and all other 
requirements needed? Can you go over those limits? 

Space, weight and costs are limits, that we can’t go over in 
general, but balance in the way:

Concerning space we know the limits exacty. For more space 
we think of space saving functional solutions through the whole 
interior. For example – if we can minimize the toilet room or the 
kitchen without any functional or ergonomic disadvantage, we 
have the chance for a larger seating unit with more comfort – 
and this way a more attractive and more spacious entrance 
area, which is one of the key attractions of a motorhome 
interior.

Concerning weight we need to see the whole motorhome. 
With partners we are doing quite intense research on new, 
lightweight materials with good secondary values like strength, 
insulation or resistance. We know that the reduction of weight 
is one of the most important targets for the current and future 
developments – not only for economic reasons.

Cooperation with the technical and engineering 
departments and mutual understanding is crucial while 
designing. How did you manage this relationship, how 
did your ideas influence them and how did their solutions 
influence your design?

We think this is a very positive and exeptional example of 
a fruitful cooperation. We were involved in this project from 
the very beginning. This gave us the chance to participate 
in decision processes, that clearly would have an impact on 
the potentials of the design. All departments of Adria Mobil, 
that were involved in the development process, were very 
open minded and tried to find ways for realizing our concepts 
and ideas, that were identified as important for the product. 
They told us the restrictions (costs, timeline, feasibility,...) and 
we modified the desigb in case of need. The final result was 
always a compromise between design targets and producer’s 
needs. Neither language nor geographic distance were any 
barrier for a close cooperation and a fast process.

The window above the kitchen is a small engineering 
miracle due to its position on a sloping / curving part 
of the roof. It is a great example of engineer - designer 
cooperation. Could you tell us more about this?

Honestly, this solution is a result of what did we have to use, 
and what could we do to make it appear as nice and attractive 

as possible. we did the design proposal and Adria Mobil did a 
great job in realizing with achievable parts and materials.

The whole kitchen area is otherwise a true gem of 
practicality and clever solutions for various problems. How 
did you approach the design of such a constrained space? 
How would you describe the final design of the kitchen? 

The main shape of the kitchen unit is – first of all – a result of 
our conceptual work, having a unit with maximum flexibility to 
order single functional elements as sink or cooker – so to get 
a variety of maximum four kitchen versions instead of more 
than ten. The design was following the over all style guide 
we defined, as for example: bevelled edges instead of sharp 
edges, small rounds instead of big radius, faces and contours 
slightly curved instead of straight or planar, and combination of 
wooden surfaces and metal applications including handles.

What did you want to achieve with redesign of Matrix for 
2014? Which new features will impress the customers 
the most - which features stand out, which make you 
especially proud of?

Dynamic exterior appearance, modern and valuable, but warm 
interior appearance, the impression of a bigger space even 
though dimensions were kept, new feature – the entrance wall 
that can be personalised by the owner. And, of course, the 
overall feel.

The new Matrix is filled with small and smart design 
solutions that have a big impact on the general feelings the 
user has. Could you tell what type of user did you have in 
mind when you started to design?

It was really well-defined. User group: 50 – 70 years, middle 
class, craftsmen, self employed, higher positioned employee 
»bon vivant« but not extravagant, looking for an excellent 
equivalent for his or her money.

Matrix is now even more practical and user friendly, and 
together with new colours and materials it has a distinctive 
and clear ‘premium’ feel. What is the role of colours and 
materials in the interior design of a motorhome?

This is the emotional part and the first decision index of the 
design. As we all know, materials can be original materials, but 
often enough they are simulated. With materials we emotionally 
connect specific attributes and qualities.

In a living area we prefer natural materials, warm colours and a 
warm touch – such as textiles, fabrics, wood ... 

The practical aspect is the second decision – the customer 
assures that he will be able to clean and care.

Main questions:

• Who will be our client in the near furure? 

• What will caravaning be like in the future –  
short, fast, easy, consumable – active, relaxing?

• Will caravaning be a part of the event culture –  
or just the opposite?

• Who will buy caravaning products – for owning,  
providing or sharing?

Concepts and design:

• Multi-optional lifestyle (traveling included),  
consumer interests, habits & dreams.

• Legal restricitions as driving licences, safety constraints, 
economic requirements.

• Social responsibilities  
(ecologic aspects, society needs...).

• Increasing desire for nature experience (which coming 
consumers have been missing while growing up).

• Increasing desire for group experience.

• Decreasing meaning of personel ownership  
(social status, costs, care).

• Borderfree communication.

• Individualization options.

A look into the chrystal ball:

• There is more than one indication for bigger changes – or, 
more or less, a revolution.

• Personal mobility will be revolutioned, and motorhome 
design will definately be a part of it.

• Automotive development and material research will set the 
technical frame.

• The dependance to car producers will decrease, we expect 
a larger variety of technical components (power units, 
chassis parts) offered by various suppliers.

• All this will offer more freedom for ex- and interior design – 
much more than »spending nice design to a box« and »make 
a small kitchen, small sleeping room, small living room...«.

COULD YOU OUTLINE THE FUTURE OF MOTORHOME DESIGN?



TV INSTALLATION POINTS
Watching a nice film in the bedroom, daily news in 
the comfortable living-room chairs of the dinette or 
just the weather report for the following day on the 
integrated TV set is as simple as it gets. It is just the 
installation and the wiring that can be a nightmare as 
an unprofessional intervention can damage the integrity 
and impermeability of the vehicle’s structure. But not in 
the Matrix, which comes with not one but two pre-wired 
TV installation points.

READING LIGHTS
A pleasant, soft light can be exactly 
as bright as you want it and directed 
exactly where you want it. This is 
achieved by directional lights placed 
by the bed, the touch-activated 
reading lights, and the discreet 
ambience lighting. And there is 
also the pilot light to help you find 
direction in the dark.

HANGING CABINETS
You can never have too much of 
enclosed space. Especially when it 
comes in the form of functionally placed, 
nicely crafted and tidily partitioned wall 
cabinets installed in easily accessible 
places under the Matrix’s ceiling.

FIFTH SEAT
Five beds and four seats. 
How will we be able to take 
along Jack, the neighbours’ 
boy? Matrix provides the 
possibility to install an 
additional homologated 
seat by the door (serial in 
Matrix Axess and Plus, paid 
separately in Matrix Supreme), 
where the passenger sits 
opposite the driving direction 
but enjoys all the comfort of 
the other seats, including the 
pull-out footrest.

TOUCHSCREEN
Just open the door, step into 
the motorhome - and there it is. 
Intuitively placed approximately 
at the eye-level- the easily 
operated and user-friendly 
touchscreen control panel 
allows you to manage all vital 
systems of the motorhome. 
The touchscreen operation 
logic is similar to the operation 
logic of smartphones.

VEHICLE ENTRY STEP 
Some people have trouble embarking the vehicle, 
some simply get used to it. But they don’t have to. 
The additional reinforced step integrated (with a 
load-bearing capacity of no less than 150 kg) with 
the structure underneath the cab, provides easier 
access to the vehicle while seamlessly completing the 
connection between the cab and the remaining area.

DOUBLE FLOOR
A double advantage. At 
the least. Thanks to the 
double flooring, the useful 
dinette floor is raised by 
13 cm providing additional 
thermal insulation, and it 
is also easily used as a 
compartment for shoes or 
slippers.

DRAINS 
IN THE BOOT
The large boot has a 
heating system installed. 
In the winter, snow on 
skis and shoes will often 
turn into water and cause 
unwanted moisture. But 
not necessarily. In the 
Matrix, the boot has two 
discreetly integrated, 
diagonally placed 
drains so the water can 
drain regardless of the 
position and angle of the 
motorhome.

9 BIG AND 
IMPORTANT
LITTLE THINGS

Even, or especially the tiny, practical solutions 
can make life in the limited space of the 
motorhome much more pleasant and simple. 
Adria’s space utilisation experts have always 
known how to approach such solutions from 
a fresh, efficient perspective. But also from the 
simplicity standpoint, always thinking about the 
end user.

A COAT 
HANGER IN 
THE SHOWER 
In rain, snow, mud 
or water, wet clothes 
are the frequent and 
annoying guests in a 
motorhome. Unless 
there is a robust coat 
hanger above the tub, 
where the raincoat, 
parka or just an 
umbrella can be hung 
out to drain and dry. 
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THE UNIVERSAL SOLDIER
Technically impeccable, with a splendid 
design, full of modern electronic safety 
systems and powerful mechanics. The new 
Fiat Ducato.

There’s simply no going around the Ducato. 
Fiat’s new accomplishment, which was 
introduced to the market in autumn 2014 
as the sixth generation version, again 
proves the supreme craftsmanship of the 
manufacturer. The Italian company likes to 
point out that no less than three out of every 
four motorhomes use the Ducato platform. 
And rightfully so!

Today, Ducato also convinces with better 
aerodynamics and better view, as well as 
with a modern appearance that includes 
the energy-saving LED day lights. However, 
Fiat’s engineers have also been busy with 
the mechanics – the rear suspension is now 
20 kilograms lighter (thanks to the plastic 
springs), the brakes have been upgraded 
and the vehicle is more silent, the clutch has 
been improved, the vehicle has more load-
bearing capacity and greater durability of 
front anchorage. Nothing is left to chance.

Besides the renewed fuel-saving engines 
and the superlative cab ergonomics, the 
engineers like to point to a number of 
electronic devices that preserve safety. The 
ESC system thus adjusts the operation in 
accordance with the load and gravity centre, 
and it is possible to purchase a system 

For the longest, most demanding version, 
Matrix’s choice is Master, one of the most 
popular among all light commercial vehicles 
in Europe.

The most updated parts are those that are 
hardest to see, say Renault about their 
vehicle model which is now available in 
as many as 350 different versions. This 
time also with special attention paid to the 
requirements of motorhome upgrades, 
which Renault is particularly proud of. 
These include the rotating seats, the clever 
positioning of the antenna inside the A-pillar, 
the suitable adapted wiring and other 
interesting solutions.

Crucial for the giant in the family are, of 
course, the fuel efficiency and the power 
of engines. Four engines are available, 
each with a volume of 2.3 litres. However, 
first and foremost, Renault’s experts 
have decreased the internal friction of 
the engines, which results in lower fuel 
consumption and less wear and tear. These 
are, of course, key factors to consider 
with regular use. Here are some numbers 
for illustration: as many as 212 parts have 
been replaced with new ones, using 12 
new technologies. Among these, it is 

FRONT SUSPENSION
Each McPherson strut suspension comes with a 
swing arm, screw springs, telescopic dampers 
and a stabiliser.

FRONT SUSPENSION
Each McPherson strut 

suspension comes with a swing 
arm, screw springs, telescopic 

dampers and a stabiliser.

REAR SUSPENSION
Rigid rear axle with longitudinal parabolic 
leaf springs, telescopic dampers and 
flexible side blocks.

REAR SUSPENSION
Rigid rear axle with longitudinal 
parabolic leaf springs, telescopic 
dampers and flexible side blocks.

MULTIJET ENGINES
Electronic-controlled 
Multijet common rail 
direct injection with 
turbocharger and 
intake air cooler.

MULTIJET ENGINES
After joint injection  

with variable geometry.

There are two names and two brands that are setting new 

standards in customisable vehicles. Fiat with its Ducato and 

Renault with the Master model, both manufacturers again 

provided an excellent basis on which Adria’s designers and 

engineers were able to bring their concepts into reality.

RENAULT MASTERFIAT DUCATO

Engine design: four-valve, in-line

Volume 1.956 ccm, turbo 
Power 85 kW (115 KM) at 
 3.700 rpm 
Torque 280 Nm at  
 1500 rpm

Volume 2.298 ccm, turbo 
Power 96 kW (130 KM) at 
 3.600 rpm,  
 109 kW (148 KM) at 
 3.600 rpm 
Torque 320 Nm at  
 1.800 rpm,  
 350  Nm at  
 1.500 rpm 

Volume 2.999 ccm, turbo 
Power 130 Kw (177 KM) at 
 3.500 rpm 
Torque 400 Nm at  
 1400 rpm

Engine design: four-valve, in-line

dCi 125, dCi 150

Volume 2,298 ccm 
Power 92 kW (125 KM) at 
 3.500 rpm,  
 107 kW (146 KM) at  
 3.500 rpm 
Torque 310 Nm at  
 1.250 rpm,  
 350 Nm at 
 1.500 rpm

Energy dCi 125, Energy dCi 165

Volume 2,298 ccm 
Power 100 kW (135 KM) at 
 3.500 rpm,  
 120 kW (165 KM) at  
 3.500 rpm 
Torque 340 Nm at  
 1.500 rpm,  
 360 Nm at  
 1.500 rpm
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that warns about pressure changes in the 
tyres as well as a start-assist system (while 
starting, the system automatically holds the 
brake until the vehicle moves).

And that is not all – there are also the 
optional hill descent control system, a rain 
sensor for the windscreen wipers, and 
much more.

What about the engines? There are four 
updated and, most of all, fuel-efficient direct 
injection turbo-diesel engines. Now with 
a start/stop system that decreases fuel 
consumption by up to 15 percent and the 
Comfort-Matic auto gearbox that tops it off 
with a further 5 percent. And that is besides 
making your drive more comfortable, as 
the system can function fully automatically. 
On the other hand, the six-speed manual 
transmission comes with adjusted gear 
ratios specifically tailored to motorhomes.

especially worth to mention the dual turbine 
technology in the dCi 135 and 165 engines, 
where the smaller one allows greater 
responsiveness of the engines at low rpm 
and easier driving at low speed (even before 
reaching 1,500 rpm). For greater driving 
comfort, Renault also included a dual mass 
flywheel and added counterweights to the 
drive shaft in order to ensure an elegant, 
smooth run.

Active safety features are in the spotlight 
again: the stability system functions in 
correlation with the load and gravity centre, 
and there are the hill-start assistance, tyre 
pressure control system, trailer control 
assistance, and even the Extended Grip 
system that helps with driving on soft 
surfaces.

In addition to the new cab layout and 
ergonomics and as many as 15 options for 
small items storage, Master also offers a 
new Infotainment system assisted by the 
R&Go application that can be downloaded 
to a smartphone or tablet and used to 
control the navigation, a travel computer, 
multimedia content and a hand-free phone.



BETTER THAN 
A FIREPLACE

The gas heater installed in the Truma system directly heats 
the air, which is then pushed by a fan through pipes in the 
motorhome walls and under the floor all the way to the fan 
nozzles. These nozzles located across the motorhome, 
mostly at the foot-level as the laws of physics dictate that the 
warm air rises and heats up the central area. At the same 
time, the heater warms up the sanitary water in the boiler.

The idea, designed by Swedish inventor Rask Alde, has been 
known for decades. Today such a system can be combined with 
a gas and/or electric boiler containing warm water that can also 
be used as sanitary water which , in turn, passes through a heat 
exchanger and heats the system containing the liquid pushed 
through the pipes to the hidden heating bodies by a pump. 
Everything else is pure physics! Also – the Alde heating system 
in Adria’s motorhomes can simply be activated and controlled 
remotely by using a smartphone application.

There are two types of heating that can 
be found in the Matrix, both efficient and 
powerful, but each with its own advantages 
tailored to the customer’s needs and 
their use of the vehicle. However, both 
are able to bring the motorhome to a 
pleasant temperature and create a homely 
atmosphere in very short time.

The Axess and Plus models are designed to 
work with the Truma heating system, which 
is much more popular and simpler to use 
than the other system. To put is short – the 
system injects heated, warm air into the living 
area through a series of well-places and 
insulated pipes.

The amount of air, intensity of injection and 
temperature can all be adjusted separately. 
One way to do so is to close down some of 
the strategically placed nozzles. In the new 
Matrix, the heating unit has been moved 
to the front of the vehicle, making it more 
accessible and ensuring maximum space 
utilisation, while the new piping warms the 
area more quickly. The warm air provides 
additional heating for the dinette, where the 
heated double floor allows an even more 
comfortable experience. Furthermore, - the 
area now has a heated space perfect for 
quick drying of wet footwear.

The Alde system, on the other hand, 

functions by using the relevant laws of 
physics in accordance with the logic of 
central heating common in houses and 
apartments. In this case, the medium is a 
heated liquid (a mixture of water and glycol) 
that transfers the heat to the motorhome 
through a system of pipes and radiators 
installed along the walls and under the floor. 
The heating bodies, i.e. radiators, which are 
also installed in the double floor beneath the 
dinette and under the driver’s seat, release 
the heat that slowly rises, heating the interior 
steadily and pleasantly while creating, with 
no sound or draft, a kind of a heat barrier 
between the walls of the motorhome and its 
interior space.
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There’s nothing better 
than a warm home. 
Especially if the home 
has wheels and is parked 
on a rainy autumn 
evening or a snowy 
morning. The user’s 
comfort greatly depends 
on effective heating of 
the motorhome.
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I COOK, 
THEREFORE 
I AM! 

COMES WITH 
A BATHROOM!

While it is true that the motorhome’s kitchen 
is focused on basic elements, it does not 
necessarily mean that you have to make 
compromises when it comes to culinary 
arts on the road. Far from it! The only 
compromise you will have to make before 
embarking on a culinary adventure in the 
Matrix is to organise and prepare well. 
Which is, after all, the foundation of every 
good meal!

The designers of the new kitchen used 
the limited space in the Matrix to create a 
kitchen with all elements essential to any 
cooking space. Matrix’s creative kitchen is 
V-shaped; in accordance with ergonomic 
requirements, the architects fitted it, with 
a three-burner gas stove equipped with a 
liftable tempered-glass protective cover, 
a kitchen sink (which can be used in 
combination with the original draining rack) 
and a work surface. Underneath this array, 
they also installed a proper oven. And finally, 
a 150-litre refrigerator makes sure that 
nothing is missing in this kitchen! Of course, 
the organisation of your cooking greatly 
benefits from kitchen drawers, one of them 
being located under the refrigerator.

All Matrix models feature a bathroom that 
brings hotel-like comfort and luxury as 
customers can choose between different 
layouts and solutions tailored to their taste 
and preferences. Almost every one of the 
ten available layouts features its own solution 
for the placement of the bathroom, separate 
shower, washbasin and toilet. What they all 
have in common is ease of use, high-quality 
materials, effective ventilation and, most of all, 
clever design.

The bathroom can feature a partition or 
door (which otherwise close off the part with 
the toilet) that can be used to separate the 
living space from the bathroom and sleeping 
area, creating a large, comfortable and 
appealing bathroom. The bathroom and the 
toilet are otherwise separated by a passage 
(depending on the model). The originality of 
the bathroom’s design is further be underlined 
by a bathroom “island” with a centrally placed 
washbasin (670 SBC).

The large bathroom mirror, which functions 
as a door to the bathroom wall cabinet, is 
incredibly functional as well. When needed, 
the mirror can simply be pulled out to the 
right, above the washbasin and in front of the 
window, where it becomes perfectly useful. 
The mirror then simply slides back towards the 
cabinet, again allowing the use of the window.

90 cm

The pleasant bathroom is well ventilated (and heated), 
bright and produced with high-quality materials in 
different colours.

An accessible kitchen with clever design, 
where any chef is only limited by their own 
imagination!
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As anywhere else, in the new Matrix, the 
most private space of all is, of course, the 
bathroom. Our designers worked hard to 
create a space that would be as comfortable, 
pleasant and familiar as possible.



WE TRUST,
WE CONTROL

Nothing is left to chance. As the motorhomes 
are slowly carried by the conveyor belt 
through the factory in a straight row and 
as workers slowly, carefully and attentively 
put them together in a precisely determined 
order, each operation on the belt, which is 
no longer a belt in the traditional sense of 
the word, is meticulously recorded. Each 
vehicle is given a “passport” that contains 
a record of all operations and any possible 
malfunctions. Every passport must be signed 
by one of the team leaders who keep a 
particularly attentive eye on the construction 
process.

But despite all care, traceability, regular 
training sessions for the workers, and 
supplier supervision, it is still possible that a 
tiny flaw could emerge in the process. This 
is why the final delivery is preceded by what 
is called Supercontrol. This is a process 
where specially trained technicians carefully 
inspect every tiny detail and every integrated 
element, checking the function of devices 
and the doors of all cabinets as well as the 
general appearance of the motorhome. In 
short – nothing can escape their skilled eyes 
and deft hands.

About five percent of all motorhomes leaving 
the factory’s conveyor belt have to undergo 
a special inspection of the supercontrollers, 
who methodically seek and possibly 
discover any flaws before the motorhome is 
delivered to the end customer. The precision 
of their work is illustrated by the fact that 
the team is able to inspect no more than 
two motorhomes per day as the long list 
of planned procedures amounts to about 
eight hours of work on each motorhome! 
All findings are then analysed, contributing 
to constant improvement of the quality-
assurance processes.

It is good to trust, but it is 
even better to control. That 
is why nothing escapes our 
experts in their extremely 
precise final inspection.

Shower first! 
 
Before it leaving the factory, every motorhome has to undergo a special “wet” test 
that determines the impermeability of its elements. In a chamber, the exterior of the 
motorhome is exposed to powerful jets of water from as many as 98 nozzles the 
battering windows, doors, air vents and seals – i.e. all surfaces where water could 
theoretically find its way inside in regular use – this is done for three hours at the 
pressure of 1.5 bar. Following the water chamber test, which simulates a severe tropical 
storm drenching the structure with no less than 80 cubic metres of water per hour, the 
interior is carefully checked for leakage. This does not take a lot of work, partly because 
of the microscopically precise robotic seal and glue applications on to the vehicle’s 
windows.

THE FORMULA  
IS CALLED COMPREX
Decades of experience and research in materials 
used for our vehicles led Adria’s engineers 
to design a smart combination of materials, 
which ensures great strength, loading capacity 
and durability. The Matrix, and also other 
motorhomes, are build by using the Comprex 
method. This method includes a combination 
of hardwood and hardwood profiles, which are 
light yet provide exceptional torsion strength, as 
well as the exterior polyester bodyshell cladding 
that allows durability and impermeability, and 
the insulation benefits offered by XPS and ESP 
styrofoam and composite wood panels.
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POLYURETHANE 
SEALING

EPS 
STYROFOAM

EXTERIOR 
POLYESTER 
BODYSHELL 
CLADDING

XPS 
STYROFOAM 
INSULATION 
FOAM 

EXTERIOR 
POLYESTER 
BODYSHELL 
CLADDING

COMPOSITE 
WOOD PANEL

REINFORCED  
HARDWOOD 
PROFILE
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DIFFERENT 
MATRIX 
MODELS,

METERS

FROM
MATRIX 
MOTORHOMES

12

14 85,4

1200 all in a number of  
different versions.

is the distance covered by each Matrix 
in the factory moving from one of the 
total 38 workplaces to another.

To be completed, each 
Matrix requires 

leave the Novo mesto 
factory every day.

TO 87,5 HOURS OF 
LABOUR

The factory manufactures



CONQUEROR OF THE ANDES

www.adria-mobil.com

Matrix & Dakar

Marc Coma won. Again. He and the whole KTM Factory Racing 

Team still dominate the world’s toughest motorcycle race - the 

Dakar - held each year in South America. Their legendary offroad 

motorcycles and talented riders need to perform to the maximum 

over 9,000 km of the toughest possible conditions. 

And when it was time to choose the fleet of support vehicles for 

their riders and back-up team, they choose Adria as their official 

partner. Again. 

A fleet of Adria Matrix and Sonic motorhomes, straight off 

the Adria production line and with no modifications, provided 

comfortable life throughout the 2015 Dakar. Again.

3 countries. 161  riders of which 48% 
did not finish. 9,295km including the 

1024km single longest stage, crossing 

the most demanding desert and 4,400 m high 

mountain passes, driving on gravel, rocks, sand and even salt. 

All completed without fault. Again.

Inspiring adventures for fifty years.


